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cumnlete Demographic & Media Use Proilles

Complete Demographic,
Psychographic, and Total
Media Usage Profiles of
USA, MINNEAPOLIS-ST. PAUL,
ST. LOUIS, CINCINNATI, and
WEST PALM BEACH DMA
P35+ Homeowners who
Spent $500+ on PLUMBING
in the past 12 months as of
March 31, 2026.

CHEMED = vanguard BlackRock
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4.1% or 8,005,971 of USA DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mos.
Typical Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 57.1 years old (.6%
younger than average) and have a $166,015 (36.6% higher than average) annual household income.
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2.4% or 67,352 of MSP DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mos.
Typical Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 55.4 years old
(3.8% younger than average) and have a $136,517 (14.2% higher than average) annual household income.
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3.3% or 60,478 of STL DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mos.
Typical Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 60.3 years old
(4.1% older than average) and have a $119,146 (8.8% higher than average) annual household income.
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3.6% or 50,070 of CIN DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mos.
Typical Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 54.7 years old
(4.9% younger than average) and have a $143,529 (35.% higher than average) annual household income.
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3.3% or 49,859 of WPB DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mos.
Typical Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 65.4 years old
(7.4% older than average) and have a $154,178 (42.4% higher than average) annual household income.
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4.1% or 8,005,971 of USA DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past...
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 37.7% more likely to

be a college graduate, 12.4% more likely to work full-time, 26.3% more likely to be married, 12.2% less
likely to be a grandparent of 1 or more children under 18
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likely to be a grandparent of 1 or more children under 18
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2.4% or 67,352 of MSP DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mos.
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 46.3% more likely to
be a college graduate, 18.4% less likely to work full-time, 14.8% more likely to be married, 24.4% less

36.2%



3.3% or 60,478 of STL DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mos.
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 67.2% more likely to

be a college graduate, 10.1% more likely to work full-time, 12.% less likely to be married, 11.2% more

likely to be a grandparent of 1 or more children under 18.
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3.6% or 50,070 of CIN DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mas.
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 47.% more likely to be

a college graduate, 41.1% more likely to work full-time, 6.1% more likely to be married, 40.4% less likely

to be a grandparent of 1 or more children under 18.
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3.3% or 49,859 of WPB DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past...
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 77.% more likely to be
a college graduate, 3.8% less likely to work full-time, 37.2% more likely to be married, 36.% more likely
to be a grandparent of 1 or more children under 18.
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4.1% or 8,005,971 of USA DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past...

— Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 32.1% more likely to
own their home, 22.8% more likely to own a higher valued home, 29.2% more likely to have a single-

family home, 18.7% more likely to have a dog.
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2.4% or 67,352 of MSP DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mos.
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 23.2% more likely to

own their home, 12.6% more likely to own a higher valued home, 19.9% more likely to have a single-
family home, 13.7% less likely to have a dog.
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13.3% or 60,478 of STL DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mos.
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 26.9% more likely to

own their home, 11.% more likely to own a higher valued home, 18.% more likely to have a single-family
home, 8.2% less likely to have a dog.
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| 3.6% or 50,070 of CIN DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mos.
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 30.% more likely to own

their home, 6.1% more likely to own a lower valued home, 31.3% more likely to have a single-family
home, 31.9% more likely to have a dog.
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59 of WPB DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mos.
older Homeowners who Spent $500+ on PLUMBING past 12mos are 30.1% more likely to

own their home, 32.7% more likely to own a higher valued home, 9.1% more likely to have a single-family
home, 26.7% less likely to have a dog.
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4.1% or 8,005,971 of USA DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past...
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 6.7% more likely to look
up D-I-Y advice online, 22.6% more likely to always vote in local elections, 14.4% more likely to belong to a
gym, 13.8% more likely to fly domestic past yr.
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2.4% or 67,352 of MSP DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mos.
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 25.8% more likely to look
up D-I-Y advice online, 30.8% more likely to always vote in local elections, 55.7% more likely to belong to a

gym, 23.2% more likely to fly domestic past yr
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3.3% or 60,478 of STL DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mos.
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 23.5% less likely to look
up D-I-Y advice online, 23.2% more likely to always vote in local elections, 51.2% more likely to belong to a

gym, 17.2% more likely to fly domestic past yr
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3.6% or 50,070 of CIN DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mos.
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 70.2% more likely to look
up D-I-Y advice online, 25.7% less likely to always vote in local elections, 79.6% more likely to belong to a
gym, 46.8% more likely to fly domestic past yr
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3.3% or 49,859 of WPB DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mos.
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 16.4% less likely to look
— e | up D-I-Y advice online, 48.4% more likely to always vote in local elections, 42.2% more likely to belong to a
gym, 6.3% less likely to fly domestic past yr.
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4.1% or 8,005,971 of USA DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mos.
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 4.9% more likely to use
QSRs past mo., 9.3% more likely to use Sit-Down Restaurants past mo., 22.4% less likely to use Casinos past
yr., 49.1% less likely to smoke cigarettes.

Past 30-days QSR Users. Adults 35 or older |Past 30-days Sit-Down Restaurant Users: Adults 35 or older| Top-10 Cuisines: Adults 35 or older
& Séime . Lfime (Sit-Down Restaurants Used Past 30-days)
3 times m 3 times /
4 times 4 times
5 times 5 times hhhhh
6-9times w 6 -9 times
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10 times or more 10times or more r ot e
= Homeowners who Spent $500+ on PLUMBING past 12mos mUSA = Homeowners who Spent $500+ on PLUMBING past 12mos mUSA L] Spent past 12mos mUSA
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals: Used Restaurant Delivery Service Past 39.4,,,, (Grubhub, Uber Eats, etc.)
86.4% 82.3% - “ 79.1% . b - who - *za 2%
Drank Past 30-days. Adults 35 or older L Past 12 months Casmo Activities: Adults 35 or older |Used Past 30-days: Adults 35 or older
Any Type of Beer Slot Machines E “ E'.
Liquor Table Games (Craps, Poker, etc.) . i&‘l
Wine - AL
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Microbrew / Craft Beer 24.5% i Spa :
Other Gambling Casinos visited past 12 ij / Cannabis Cigarettes
= Homeowners who Spent $500+ on PLUMBING past 12mos mUSA = Homeowners who Spent $500+ on PLUMBING past 12mos mUSA - Spent past 12mos. susa

U USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 789
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Own or rent residence (HHLD): Own AND (Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$500 - 54,999 OR Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$5,000 or more))]



Past 30-days QSR Users: Adults 35 or older
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Total Monthly QSR Users: Avg. Monthly QSR Meals:
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yr., 21.7% less likely to smoke cigarettes.
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Drank Past 30days: Adults 35 or older
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Imported Beer - v
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= Homeowners who Spent $500+ on PLUMBING past 12mos mMsP

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

2.4% or 67,352 of MSP DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mos.
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 3.9% more likely to use
QSRs past mo., 5.8% more likely to use Sit-Down Restaurants past mo., 47.2% less likely to use Casinos past

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)
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Spent
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Used Past 30-days: Adults 35 or older

oY

56

MspP
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Own or rent residence (HHLD): Own AND (Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$500 - 54,999 OR Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$5,000 or more))]

5 8.1% :
pa 2.4% Casinos visited past 12 hs: Yes / Cannabis Cigarettes Vape
# Homeowners who Spent $500+ on PLUMBING past 12mos mMSP L Spent past 12mos MsP




PLUMEIN

= STL

Past 30-days QSR Users: Adults 35 or older

1 time

%
2 times
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5 times 10.1%

18.4%

= Homeowners who Spent $500+ on PLUMBING past 12mos

Total Monthly QSR Users:
93.6%

6-9times

10times or more

mSTL

Avg. Monthly QSR Meals:
86.9%

past yr., 23.7% less likely to smoke cigarettes.

3.3% or 60,478 of STL DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mos.
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 7.7% more likely to use
QSRs past mo., 9.1% more likely to use Sit-Down Restaurants past mo., 39.4% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
€
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 Homeowners who Spent $500+ on PLUMBING past 12mos msTL
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Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)
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3.6% or 50,070 of CIN DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mos.
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 2.% less likely to use QSRs
past mo., 9.7% more likely to use Sit-Down Restaurants past mo., 86.% more likely to use Casinos past yr.,
37.8% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 35 or older |Past 30-days Sit-Down Restaurant Users: Adults 35 or older| Top-10 Cuisines: Adults 35 or older
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Total Monthly QSR Users: Avg. Monthly QSR Meals:
78.5% 79.6%

3.3% or 49,859 of WPB DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mos.
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 1.4% less likely to use

QSRs past mo., 16.8% more likely to use Sit-Down Restaurants past mo., 11.% more likely to use Casinos

past yr., 10.6% less likely to smoke cigarettes.
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4.1% or 8,005,971 of USA DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past...
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 22.% more likely to have a

401K, 37.8% more likely to have an Auto Loan, 98.7% more likely to Invest/Trade Stocks Online, 15.1% more
likely to pay with their Debit Card.

Investments Owned: Adults 35 or older

IRA (Individual Retirement Account)

1 4

0.7%
Stocks or Stock Options
Mutual Funds 34.2%
Money Market Funds 27.0%
Bonds 25.8%

Other (Crypto / NFTs / Metals, etc.) n%

Second Home or Real Estate Property 0.8%

529 Plan / College Savings Plan m 17.8%

® Homeowners who Spent $500+ on PLUMBING past 12mos mUSA

Lrazig o

Checking  Debit or ATM

N l Financial Services Has and/or Uses: Adults 35 or older
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T
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S

Credit Card Online Online Bill Mobile

sosro e 26 s
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Account Mortgage Loan or Home
Equity Loan

= Homeowners who Spent $500+ on PLUMBING past 12mos mUSA

Professional Services Used*: Adults 35 or older

Tax Preparation Service 2
" 44,240,624 22.5%

Finandial Planner g 20.9%

29,076,61114.8%

Accountant 211%

Insurance Agent at a Local Office (not online) 17.4% () ®
Estate Planning m 8.7%

Real Estate Agent m 10.3%
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Divorce / Family Attormey H;"B% f 4
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B\ Past 3-Months Payment Methods Used: Adults 35 or older
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2.4% or 67,352 of MSP DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mos.
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 8.4% more likely to have a
401K, 22.9% more likely to have an Auto Loan, 30.6% less likely to Invest/Trade Stocks Online, 14.3% more
likely to pay with their Debit Card.

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds
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Other (Crypto / NFTs / Metals, etc.)
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,867 .
34.1%
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15.7%
Y 10.0%

Financial Services Has and/or Uses: Adults 35 or older
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14.6%
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) - 1334301 o PO suzi p 5 5
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9.5% Account Loan or Home Mortgage
Second Home or Real Estate Property 247,50 Eipity Lo
= Homeowners who Spent $500+ on PLUMBING past 12mos uMSp = Homeowners who Spent $500+ on PLUMBING past 12mos = MSP

Professional Services Used*: Adults 35 or older

Financial Planner

Tax Preparation Service
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Online Investing / Stock Trading
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Real Estate Agent
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775,660 27.
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62 n0% @
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f Past 3-Months Payment Methods Used: Adults 35 or older
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3.3% or 60,478 of STL DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mos.
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 60.9% more likely to have a

401K, 36.6% more likely to have an Auto Loan, 50.9% more likely to Invest/Trade Stocks Online, 4.6% less
likely to pay with their Debit Card.

Investments Owned Adults 35 or older

IRA (Individual Retirement Account)

ZZJ%

16.0%
15.9%

Stocks or Stock Options

Mutual Funds

Money Market Funds

292,005
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199,810 B LK1
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Financial Services Has and/or Uses: Adults 35 or older

17.1%

Money  Certificates of Personal Loan Studentloan

Checking Debitor ATM  Savings

529 Plan / College Savings Plan M 198% Credit Card  Online  Online Bill Refinanced
Account card Account Banking Paying Market  Deposit (CDs) Imprwemem Home
02.8% Account Loan or Home Mortgage
Second Home or Real Estate Property & 7.4% Equity loan
® Homeowners who Spent $500+ on PLUMBING past 12mos mSTL ® Homeowners who Spent $500+ on PLUMBING past 12mos WSTL
Professional Services Used * Adults 35 or older | (\Past 3-Months Payment Methods Used: Adults 35 or older
Financial Planner Y
Tax Preparation Service
Insurance Agent at a Local Office (not online)
Online Investing / Stock Trading
Accountant
Estate Planning 13.1% sz 1090%
4.1% 8.4%
Real Estate Agent " - wiir B > . X
<0.0% (*Past 12 Months) visa PayPal  MasterCard DebitCard  Venmo Zelle ApplePay  Store Credit GooglePay  Discover  Cash Apy American  Square Cash  Facebook samslms Pay
Divorce / Family Attorney 1 29% Card Express Messenger
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3.6% or 50,070 of CIN DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mos.
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 48.4% more likely to have a

401K, 12.1% more likely to have an Auto Loan, 93.1% more likely to Invest/Trade Stocks Online, 39.7% more
likely to pay with their Debit Card.

Investments Owned: Adults 35 or older
526,554
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18.6%
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129,65QC X

11.1%
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Professional Services Used*: Adults 35 or older

Tax Preparation Service

200,830 21.6%

Financial Planner

275,613 19.9%

Insurance Agent at a Local Office (not online) 153‘ m'“" 8%

Online Investing / Stock Trading 11%

Accountant

|

148,987 10.8%
T
10.5%

0

Real Estate Agent 2.6%

s 1.5% (*Past 12 Months)
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'm'Past 3-Months Payment Methods Used: Adults 35 or older

8.8%

231518 237,720

Debit Card Zelle CashApp  Store

Venmo Apple Pay  American Credit  Google Pa Discover  Square Cash
Expre: Card
¥ Homeowners who Spent $500+ on PLUMBING past 12mos mCIN
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oo |

Facebook  Samsung Pay
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3.3% or 49,859 of WPB DMA Adults 35 or older are Homeowners who Spent $500+ on PLUMBING past 12mos.
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos are 1.1% more likely to have a
401K, 3.5% more likely to have an Auto Loan, 155.2% more likely to Invest/Trade Stocks Online, 10.5% more
likely to pay with their Debit Card.

E"‘ﬁ?‘mvestments Owned: Adults 35 or older Financial Services Has and/or Uses: Adults 35 or older
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Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an average of 3 days, 5 hours, 44
minutes and 45 seconds each week with All Forms of Media.

86.7% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an avg. of 8 hours and 50 minutes each
week listening to All Local AM/FM Radio, representing 9.9% of total time spent with all forms of Media.
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Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an average of 3 days, 5 hours, 21
minutes and 17 seconds each week with All Forms of Media.

89.5% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an avg. of 8 hours and 14 minutes each
week listening to All Local AM/FM Radio, representing 9.5% of total time spent with all forms of Media.
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Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an average of 4 days, 3 hours, 23
minutes and 53 seconds each week with All Forms of Media.

96.5% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an avg. of 9 hours and 18 minutes each
week listening to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.
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Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an average of 3 days, 23 hours, 39
minutes and 20 seconds each week with All Forms of Media.

92.6% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an avg. of 13 hours and 33 minutes each
week listening to All Local AM/FM Radio, representing 13.1% of total time spent with all forms of Media.
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Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an average of 4 days, 5 hours, 5
minutes and 21 seconds each week with All Forms of Media.

90.7% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an avg. of 9 hours and 2 minutes each week
listening to All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media. |
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Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an average of 2 days, 11 hours, 5
minutes and 58 seconds each week with All Forms of Ad-Supported Media.
80.2% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an avg. of 7 hours and 44 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an average of 2 days, 16 hours, 25
minutes and 1 seconds each week with All Forms of Ad-Supported Media.

80.3% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an avg. of 6 hours and 59 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 8.7% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an average of 3 days, 6 hours, 43
minutes and 54 seconds each week with All Forms of Ad-Supported Media.
92.7% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an avg. of 8 hours and 58 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an average of 3 days, 6 hours, 1
minutes and 3 seconds each week with All Forms of Ad-Supported Media.

86.3% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an avg. of 12 hours and 32 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 13.9% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an average of 3 days, 7 hours, 54
minutes and 12 seconds each week with All Forms of Ad-Supported Media.

84.2% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an avg. of 8 hours and 16 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 8.7% of total time spent with all forms of Ad-Supported Media.

EXY..

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

64:58:14
Concurre)
usage 43.5%
wee

Homeowmers who Spent
$500+ on PLUMBING past
12mos

m Homeowners who Spent $500+ on PLUMBING past 12mos = WPB
WPB  DMA  Scarborough R12026: Jan25-Jan26 ~ Qual Intab 89 WEST PALM BEACH-BOCA RATON ~ DMA  Scarborough R1 2026: Jan25-Jan26 ~ Qual Intab Hubbord Shaf‘fe OfA Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. or Anything

BROADCASTING
[(Own or rent residence (HHLD): Own AND (Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$500 - 54,999 OR Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$5,000 or more))]



{average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)

Weather [Sports (Websites/Apps)

Estate

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Local TV Stations

Non-Premium Cable TV Networks
Games/Fantasy/Betting Sites

Amazon Prime /IMDb/FireTV

Instagram

Total Persons:

Y r—
2 e Homeowners who Spent
O i P o o

12mos

FEER T

= Homeowners who Spent $500+ on PLUMBING past 12mos

Avg. Hours+Minutes/day with All
Forms of Media: Adults 35 or older

Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an average of 8
hours and 26 minutes each day with All Forms of Ad-Supported Media. 80.2% listen to Local AM/FM
Radio for an avg. of 66.3 minutes/day. (Local Radio delivers 10.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an average of 9
hours and 12 minutes each day with All Forms of Ad-Supported Media. 80.3% listen to Local AM/FM

Radio for an avg. of 59.9 minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg.
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Radio for an avg. of 76.9 minutes/day.

Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an average of 11
hours and 14 minutes each day with All Forms of Ad-Supported Media. 92.7% listen to Local AM/FM

(Local Radio delivers 10.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach) Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an average of 11
hours and 8 minutes each day with All Forms of Ad-Supported Media. 86.3% listen to Local AM/FM
Radio for an avg. of 107.4 minutes/day. (Local Radio delivers 13.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/a‘ay Spent): Adults 35 or older
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Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an average of 11
hours and 24 minutes each day with All Forms of Ad-Supported Media. 84.2% listen to Local AM/FM
Radio for an avg. of 71. minutes/day.  (Local Radio delivers 8.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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- 6,423,331 or 80.2% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 66.3 minutes every day representing
40.% of all time spent daily with Ad-Supported Audio.
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- 54,104 or 80.3% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 59.9 minutes every day representing
44.5% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audm (Persons & % Reach): Adults 35 or older

Local AM/FM Radio

- 56,041 or 92.7% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 76.9 minutes every day representing
54.7% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audm (Persons & % Reach): Adults 35 or older
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- 43,233 or 86.3% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 107.4 minutes every day representing
42.4% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 35 or older
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- 41,991 or 84.2% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 71. minutes every day representing
41.% of all time spent daily with Ad-Supported Audio.
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. 6,423,331 or 80.2% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 66.3 minutes every day representing
40.% of all time spent daily with Ad-Supported Audio.
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54,104 or 80.3% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 59.9 minutes every day representing
44.5% of all time spent daily with Ad-Supported Audio.
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- 56,041 or 92.7% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 76.9 minutes every day representing
54.7% of all time spent daily with Ad-Supported Audio.
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43,233 or 86.3% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 107.4 minutes every day representing
42.4% of all time spent daily with Ad-Supported Audio.
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41,991 or 84.2% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 71. minutes every day representing
41.% of all time spent daily with Ad-Supported Audio.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

(Average Week)
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6,423,331 or 80.2% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic Rock,
Classic Hits, and Pop Contemporary Hit Radio.
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54,104 or 80.3% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Adult Contemporary, Classic Hits,
News/Talk/Information, and Pop Contemporary Hit Radio.
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= STL

56,041 or 92.7% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Classic Hits,
New Country, and Adult Hits.
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43,233 or 86.3% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Rock, Album Oriented Rock,
Hot AC, and Classic Hits.
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41,991 or 84.2% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Classic Rock,
Urban AC, and Country.
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Avg. Week All Video (Persons & % Reach): Adults 35 or older
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5,227,842 or 65.3% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
watch Ad-Supported Local TV Stations for an average of 110.2 minutes every day representing 32.4%
of all time spent daily with Ad-Supported Video.
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47,644 or 70.7% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
watch Ad-Supported Local TV Stations for an average of 128.8 minutes every day representing 35.7%
of all time spent daily with Ad-Supported Video.
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49,295 or 81.5% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
watch Ad-Supported Local TV Stations for an average of 142.9 minutes every day representing 37.6%
of all time spent daily with Ad-Supported Video.
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42,132 or 84.1% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
watch Ad-Supported Local TV Stations for an average of 134. minutes every day representing 32.7%
of all time spent daily with Ad-Supported Video.
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41,524 or 83.3% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
watch Ad-Supported Local TV Stations for an average of 125.2 minutes every day representing 26.5%
of all time spent daily with Ad-Supported Video.
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5,227,842 or 65.3% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
watch Ad-Supported Local TV Stations for an average of 110.2 minutes every day representing 32.4%

of all time spent daily with Ad-Supported Video.
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47,644 or 70.7% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
watch Ad-Supported Local TV Stations for an average of 128.8 minutes every day representing 35.7%
of all time spent daily with Ad-Supported Video.
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49,295 or 81.5% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
watch Ad-Supported Local TV Stations for an average of 142.9 minutes every day representing 37.6%
of all time spent daily with Ad-Supported Video.
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42,132 or 84.1% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
watch Ad-Supported Local TV Stations for an average of 134. minutes every day representing 32.7%
of all time spent daily with Ad-Supported Video.
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41,524 or 83.3% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
watch Ad-Supported Local TV Stations for an average of 125.2 minutes every day representing 26.5%
of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 35 or older
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' 5,227,842 or 65.3% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Game Shows, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 35 or older
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Shows, Movies, National/Network News, and Comedies.
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Local TV Station Programs (Persons & % Reach): Adults 35 or older
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' 49,295 or 81.5% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Game
Shows, Local News - Morning, Comedies, and Movies.

Local TVStat:on Programs (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Local News -
Evening
326

Natio
nal/N

Mystery/Sus .

Game Shows pense/Crime e
ihia 218 Court k
b L~ | Shows News

218 163

Local News - Docum
Comedies Late entaries
27.2 218 - 109

Comedies Movies
28.8 28.2

ry/Suspe

Court Shows

Local News - 23.0

Evening

=2 Document

Nation aries...
al/Net
work -
Game Shows News rood/Coo

29.2 : 18.2 king...

= Homeowners who Spent $500+ on PLUMBING past 12mos

mSTL

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 35 or older

{Average week)
Local News - Evening

Local News - Morning
Comedies

Sports

Movies

Dramas

Game Shows
National/Network News
Mystery/Suspense/Crime
Local News - Late

Court Shows
Food/Cooking Shows
Late Night Talk

STL

DMA

% Time

§

Tatal Persans:

Y e——E

T R—
T 7
CEER
—T
M-!!'I_

Avg. Hours+Minutes/day with Ad-
Supported Loca.' TV Stations: Adults

Homeowners who Spent
So3aam | plac muee S50 on PLUMENG pack
12mos

[ [ wo! & g Noa B
sEREEREEEERE]:
: ER B

= Homeowners who Spent $500+ on PLUMBING past 12mos
Scarborough R1 2026: Feb25-Feb26 Qual Intab 52

mSTL

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

d—Suggorted Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Local News -
Morning
435

Local News -
Evening

33.2

Mystery/Suspe | Local N.=w:~ :

nse/Crime
221

Local News -
Game Shows Morning
27.2 21. 471

Game Shows Comedies
29.2 27.2

Mystery/Suspe
nse/Crime Court Shows
pL ] 23.0

Local News -
Evening
36.5

Nation

al/Net

work

Movies News
29.4 22. 15.4

® Homeowners who Spent $500+ on PLUMBING past 12mos

mSTL
* Share of Everything

[(Own or rent residence (HHLD): Own AND (Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$500 - 54,999 OR Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$5,000 or more))]



Local TVStatron Programs (Persons & % Reach): Adults 35 or older

(average weel

Local News - Evemlg
Sports

Local News - Morning
Comedies

Game Shows

Movies

Dramas

Local News - Late
Food/Cooking Shows
National/Network News
Mystery/Suspense/Crime
Documentaries

Late Night Talk

Total Peryons:

% Time spent:

' 42,132 or 84.1% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local
News - Morning, Local News - Late, Comedies, and Movies.
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Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Local TVStatron Programs (Persons & % Reach): Adults 35 or older
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' 41,524 or 83.3% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News -
Morning, Comedies, Sports, Movies, and Mystery/Suspense/Crime.
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Ad-Supported Local TV Station Programs (% Time Spent &

Avg. Minutes/day Spent): Adults 35 or older

Local News -
Morning
46.2

Local News -
Evening
26.7

Local News -
Late
20.3

Court Shows
19.5

Game Shows
216

Mystery/
Suspense | Comedie
/Crime s
19.1 19.0

National/ [Syasa
Network Nig...
Ne

13.0

Food/...

Local News -
Morning
36.7

Local News -
Evening
29.0

Game Shows

Court
Shows
18.0

Comedies
21.0

Nationa

Mystery/Sus
pense/Crime
19.5

22.5

Local
News -
Late
17.0

Late Night
Talk...

Food/Co...

= Homeowners who Spent $500+ on PLUMBING past 12mos

= WPB

soefa.ai

® Share

[(Own or rent residence (HHLD): Own AND (Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$500 - 54,999 OR Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$5,000 or more))]

of Everything

for Anything _



Avg. Week All Digital (Persons & % Reach): Adults 35 or older
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[ 5,838,742 or 72.9% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
use Ad-Supported Social Media for an average of 117.2 minutes every day representing 20.8% of all
time spent daily with Ad-Supported Digital Media.
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55,272 or 82.1% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos use
Ad-Supported Social Media for an average of 120.5 minutes every day representing 19.9% of all time
spent daily with Ad-Supported Digital Media.
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48,756 or 80.6% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos use
Ad-Supported Social Media for an average of 179.4 minutes every day representing 31.9% of all time
spent daily with Ad-Supported Digital Media.
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44,780 or 89.4% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos use
Ad-Supported Social Media for an average of 74.7 minutes every day representing 12.9% of all time
spent daily with Ad-Supported Digital Media.
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[ 32,797 or 65.8% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos use
Ad-Supported Social Media for an average of 118.1 minutes every day representing 19.% of all time

spent daily with Ad-Supported Digital Media.
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Avg. Week All Sacml Med;a (Persons & % Reach): Adults 35 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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5,838,742 or 72.9% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
use Ad-Supported Facebook for an average of 40.2 minutes every day representing 35.6% of all time
spent daily with Ad-Supported Social Media.
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49,042 or 72.8% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos use
Ad-Supported Facebook for an average of 45. minutes every day representing 34.4% of all time
spent daily with Ad-Supported Social Media.
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48,756 or 80.6% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos use
Ad-Supported Facebook for an average of 76.8 minutes every day representing 44.9% of all time
spent daily with Ad-Supported Social Media.
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Total persons: % Time spent:
Facebook n 82.6% 4305
Instagram
YouTube Video m
Linkedin g
m TikTok Instagram
TikTok m 21.9 19.0
Reddit 0%, Instagram YouTube Video
- 23.7 233
Pinterest m
X Avg. Hours+Minutes/day with all m YouTube Video Reddit
Snapchat 033 Social Media: Adults 35 or older 17.3 13.6
whatsapp  FEIRVRR WA i |
= Linke
Others(Rumble, Threads,... 0%
m“ 12:4% E m Facebook Linkedin Facebook TikTok din
Blogs/Message Boards (read... MF 95.2 16.2 64.7 12.8 10.0
Homeowners who Spent |
tumblr r 1.5%6 $500+ on PLUMBING past 0. 1%
12mos
# Homeowners who Spent $500+ on PLUMBING past 12mos mSTL ¥ Homeowners who Spent $500+ on PLUMBING past 12mos ESTL

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 35 or older

Totol Persons: % Time Spent:
Facsbook H T ——T P
p— —
vourube video - PRPET T

Pinterest

.

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 35

5= = B e G X
EEREEREEEE 3 § ; R

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Instagram
22.8

LinkedIn

YouTube Video Instagram
233 22.0

Pinterest X

Snapchat mm‘
v BT = Y e
WhatsApp
Others(Rumble, Threads,... mgg& YOl_JTUbﬁ . . : ced
i 11.7% Facebook Video Reddit Facebook TikTok Linkedin =
Blogs/Message Boards (read... FFP I 4% ** - 76.8 156 5.9 528 128 65 di...
Homeowners wi Spent
tumblr r 1?5326 $500+on PLUMBING past

12mos
= Homeowners who Spent $500+ on PLUMBING past 12mos mSTL

# Homeowners who Spent $500+ on PLUMBING past 12mos

HSTL

® Share of Everything

STL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 52
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Own or rent residence (HHLD): Own AND (Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$500 - 54,999 OR Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$5,000 or more))]



44,780 or 89.4% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos use
Ad-Supported Facebook for an average of 32.4 minutes every day representing 41.3% of all time
spent daily with Ad-Supported Social Media.

Avg. Week All Socml Media (Persons & % Reach): Adults 35 or older Avg Day All social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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20,284 or 40.7% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos use
Ad-Supported YouTube Video for an average of 42.9 minutes every day representing 38.5% of all
time spent daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach) Adults 35 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Total Persons:

Facebook
Instagram
YouTube Video
Linkedin
TikTok
WhatsApp
Reddit

5 Time Spent:

_80.4% y
14.99

Avg. Hours+Minutes/day with all
Social Media: Adults 35 or older

o-fo--ke -
SN SN -3 2 R ES “
*

Facebook
38.9

Instagram

YouTube Video
24.4

Instagram

pimeret (S5 AR , Linkedin
9%
Others(Rumble, Threads,... [SYPCE WK _— - YouTube Video Linkedin Facebook
Blogs/Message Boards (read... m a5% 396 121 62.3
tumblr I }232 smnmp:ﬁ:;:ﬂmsp:::x =
= Homeowners who Spent $500+ on PLUMBING pnstul"z‘ol:m =WPB ¥ Homeowners who Spent $500+ on PLUMBING past 12mos mWPB
Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 35 or older Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
Totol Persons: Time Spent:
Facebook 73.7%

s P ——

YouTube Video

Linkedin P — AT
TikTok S I — -
Reddt PSR
whee PR ™
x
prvwes: P MR x>
snapchet - BEER m

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 35
or older

S e s g e
BB E ;-:

T TR YR TR SR Y 2R TR TR N

58 B ER

Instagra
Facebook m

31.7 14.4

YouTube Video
pL R

Instagram
217

LinkedIn X
6.2 43

Blogs/Message Boards (read... F Sna...
-/ i : m % - - YouTube Video TikTok Facebook TikTok Pinterest | "¢
Others(Rumble, Threads,.. P47 " 2.4% 429 5.7 513 123 B - G F

ot PR 183 L

» Homeowners who Spent $500+ on PLUMBING p.ﬁ"ﬁsm; = WPB ® Homeowners who Spent $500+ on PLUMBING past 12mos

DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab

mWPB
29 ® Share of Everything
All Graphs und soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Own or rent residence (HHLD): Own AND (Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$500 - 54,999 OR Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$5,000 or more))]



| 5,838,742 or 72.9% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
use Ad-Supported Facebook for an average of 40.2 minutes every day representing 35.6% of all time
spent daily with Ad-Supported Social Media.
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49,042 or 72.8% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos use
Ad-Supported Facebook for an average of 45. minutes every day representing 34.4% of all time
spent daily with Ad-Supported Social Media.

Weekly 72.8%
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Reach %

Social Media: Adults 35 or older
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| 48,756 or 80.6% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos use
Ad-Supported Facebook for an average of 76.8 minutes every day representing 44.9% of all time
spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
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| 44,780 or 89.4% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos use
Ad-Supported Facebook for an average of 32.4 minutes every day representing 41.3% of all time
spent daily with Ad-Supported Social Media.
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20,284 or 40.7% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos use
Ad-Supported YouTube Video for an average of 42.9 minutes every day representing 38.5% of all
time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 512,416;
Local Radio: 408,299; Social Media: 337,026; Non-Prem. Cable: 170,512; Local TV: 165,934
reaching Adults 35 or older Homeowners who Spent $500+ on PLUMBING past
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 3,223; Social Media: 2,962; Local TV: 1,508; Non-Prem. Cable: 1,258 reaching
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos.

All Other Digital Media: 4,241; Local
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,595; Local
Radio: 3,614; Social Media: 3,161; Non-Prem. Cable: 1,939; Local TV: 1,845 reaching
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...

_—

All Other Digital Media: 3,678;
Social Media: 3,126; Local Radio: 2,776; Local TV: 1,496; Non-Prem. Cable: 1,038 reaching
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos.
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‘ M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 2,622; Social Media: 2,131; Non-Prem. Cable: 1,888; Local TV: 1,564 reaching
Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos.

All Other Digital Media: 3,670; Local
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older

fAverage week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

(Gas Stations/Convenience Stores
Shopping Malls

Podcasts

Drug Stores

SiriusXmM

spotify

Restaurants & Bars

YouTube Music

Movie Theaters

7,578,264 or 94.7% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
spend an average of 63.6 minutes per day driving, seeing Billboards and Signs. 70.2% Listen to Local
Radio Stations Out-of-Home for an average of 43.9 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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- 66,592 or 98.9% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
spend an average of 70.9 minutes per day driving, seeing Billboards and Signs. 70.3% Listen to Local
Radio Stations Out-of-Home for an average of 39.6 minutes/day.
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56,173 or 92.9% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
spend an average of 79.9 minutes per day driving, seeing Billboards and Signs. 81.1% Listen to Local
Radio Stations Out-of-Home for an average of 50.9 minutes/day.
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48,672 or 97.2% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
spend an average of 44.6 minutes per day driving, seeing Billboards and Signs. 75.5% Listen to Local
Radio Stations Out-of-Home for an average of 71.1 minutes/day.
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49,745 or 99.8% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
spend an average of 44.2 minutes per day driving, seeing Billboards and Signs. 73.7% Listen to Local
Radio Stations Out-of-Home for an average of 47. minutes/day.
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7,578,264 or 94.7% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend
an average of 63.6 minutes per day driving, seeing Billboards and Signs representing 40.7% of all Time
Spent with Ad-Supported Out-of-Home Media.
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66,592 or 98.9% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an

average of 70.9 minutes per day driving, seeing Billboards and Signs representing 49.% of all Time Spent
with Ad-Supported Out-of-Home Media.
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56,173 or 92.9% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an
average of 79.9 minutes per day driving, seeing Billboards and Signs representing 46.2% of all Time Spent
with Ad-Supported Out-of-Home Media.
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Reach % "Share of Ad-Supported OOH Media"

81.1% 82.4% Homeowners who Spent STL
$500+ on PLUMBING past
12mos
Nuedn 63.6%
Time Spent 60.7%
Ad-Suj
OOH Media:
49.9%
12.5% 12.8% 14.9%
8.9% 8.2%
Weekly 4.8%
Total
Persons (] — — — —
. 8 250
Resched: Billboards Egagﬁssz AM/Fm I%il3 %o-'. 2 Walking in %‘5332,5 Rest'aurantsaélﬁlérls G;ocrv s%naﬁg,szms Stadiums & .kzrsé?a]s £ Dm:i:ur;'s R : I\irpl:ut;38 a0 Gas RaaTe Movie Theégz’?sn
Avsrige (Weekly Drivers) Cities, Downtown Offices/Hospitals Stations/Convenience
Daily Minutes Areas Stores
with Ad-Supported

OO0H Media:
RN oy BETN 7o BETEN 150 JREEN o5 JREE o0 JEEN 33 JETEE ioo WETER oic JRFAN o JEVEN 1s |

®m Homeowners who Spent $500+ on PLUMBING past 12mos mSTL

ST DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 52 ST. LOUIS DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,956 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcosting, Inc. LLC. All rights reserved. soeﬁ. for Anything _ =

[{Own or rent residence (HHLO): Own AND {Type of home improvement dane past 12 mo (amt spent) (HHLD): Plumbing: 5500 - 54,999 OR Type of home improvement done past 12 mo {amt spent) (HHLD): Plumbing:S5,000 or more))]



48,672 or 97.2% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an
average of 44.6 minutes per day driving, seeing Billboards and Signs representing 25.2% of all Time Spent
with Ad-Supported Out-of-Home Media.
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49,745 or 99.8% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos spend an
average of 44.2 minutes per day driving, seeing Billboards and Signs representing 34.1% of all Time Spent
with Ad-Supported Out-of-Home Media.
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66,592 or 98.9% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
spend an average of 70.9 minutes per day driving an average of 41.3 miles each day and are 122.1%
more likely to use MN 13 than the Metro average.
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56,173 or 92.9% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
spend an average of 79.9 minutes per day driving an average of 46.5 miles each day and are 126.2%
more likely to use I-170/Highway 170 than the Metro average.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or

1-275

I-75

-71

1-74

US 50 (River Road)

Harrison Avenue

Glenway Avenue

Ronald Reagan Cross County Highway
US 27 (Colerain Avenue)

State Road 747 (Princeton, Glendale Road)
US 127 (Hamilton Avenue)

Dixie Highway

1-471

Bridgetown Road

Route 48

Norwood Lateral Expressway

Winton Road

US 50 (Columbia Parkway)

US 22 (Montgomery Road)

Route 747

I-675

Route 32

Route 42

Red Bank Road

US 50 (Wooster Pike)

State Road 125 (Beechmont Avenue/Ohio Pike)

» Homeowners who Spent $500+ on PLUMBING past 12mos
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48,672 or 97.2% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
spend an average of 44.6 minutes per day driving an average of 25.9 miles each day and are 351.9%
more likely to use Bridgetown Road than the Metro average.
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Top-26 Residential Zip Codes: Adults 35 or older
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Top-26 Employment Zip Codes: Adults 35 or older
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49,745 or 99.8% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
spend an average of 44.2 minutes per day driving an average of 25.8 miles each day and are 82.6%
more likely to use Glades Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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Military Trail

uUs 441

Florida Turnpike
Southern Blvd
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Northlake Bivd
Donald Ross Road
US 710/Beeline Highway
St Lucie West Blvd
Atlantic Avenue
Palm Beach Lakes Blvd
Blue Heron Bivd
Indiantown Road
45th Street
Hypoluxo Road
Gateway Blvd
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Top-26 Residential Zip Codes: Adults 35 or older
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2,177,330 or 27.2% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.4 minutes every day representing
33.8% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 35 or older ‘Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

All Local Weekly Newspapers

Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

Magazines

Total persons:

Avg. Hours+Minutes/day with All
Print Media: Adults 35 or older
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New York Times
(Daily)
9.3

New York Times (Sunday)
114

Local Daily
Newspaper(s}
(Sunday)

139

Local Daily Newspaper(s)
(Daily
109

USA Today (Daily) | Magazines

Local Daity Direct Mail
Newspaper(s)
(Daity+Sunday)

12.4

USA Today (Daily)
8.7

Local Daily
Newspaper(s)
(Sunday)
123

New York Times
(Daily)
7.9

% Magazin
New York Times {Sunday) ot

10.6

Wail
Street
Journal
(Daily)
3.1

Direct Mail
Advertising
Local Daily Newspaper(s)  (excluding
(Daily Catalogs)
9.9 7.6

Local Daily
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[Daily+Sunday)
1.1
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3.7

Alllaeal
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% Time Spent:
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Local Daily Newspaper(s) [ Daily+Sunday)
Local Daily Newspaper(s) Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

All Local Weekly Newspapers

Wall Street Journal (Daily)

Catalogs

USA Today [Daily)

Magazines

Books

USA USA Projection
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Supported Print Media: Adults 35 or oldum

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 35 or older

2

New York Times
(Daily+Sunday)
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Local Daily

Local Daily Newspaper(s) (Daily
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Catalogs)
1.7

Local Daiy Magarines

Newspaper(s)
(Daity+Sunday)
124

New York
Times {Daily)

USA Today
(Daily)
26

Catalo...

New York Times
(Daity+Sunday)
9.3

Local Daily

Local Daily Newspapers) (Daily

Newspaper(s)
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123

Direct Mail

Advertising
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Catalogs)
7.6

Magazines

New York
Times
(Daily)
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Newspaper(s)
(Daily+Sunday)
1.1

USA Today
(Daity)
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Catalo...
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[(Own or rent residence (HHLD): Own AND (Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$500 - 54,999 OR Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$5,000 or more))]



. 27,152 or 40.3% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.7 minutes every day representing
37.6% of all time spent daily with All forms of Print Media.

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 35 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Direct Mail Advertising (excluding Catalogs)
Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Avg. Hours+Minutes/day with All
Print Media: Adults 35 or older

Local Daily
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{Sunday)
135

Local Daily Newspaper(s)
(Daity
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5.7%
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New York Times
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10.6
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[(Own or rent residence (HHLD): Own AND (Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$500 - 54,999 OR Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$5,000 or more))]



. 21,709 or 35.9% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 14. minutes every day representing
37.2% of all time spent daily with All forms of Print Media.

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 35 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Print Media: Adults 35 or older
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

‘Wall Street Journal (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)

New York Times (Daily)

New York Times (Sunday)

catalogs

Magazines

All Local Weekly Newspapers

u Homeowners who Spent $500+ on PLUMBING past 12mos

Homeowners who Spent §500+
on PLUMBING past 12mos

Avg. Hours+Minutes/day with All
Print Media: Adults 35 or older
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. 22,532 or 45.% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos read
Direct Mail Advertising (excluding Catalogs) for an average of 7.4 minutes every day representing
30.3% of all time spent daily with All forms of Print Media.
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Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 35 or older

-

Wall Street Journal (Daily}
164

Direct Mail Advertising
{excluding Catalogs)
74

Local Daily Local
Newspaper(s)
(Sunday)

7.1

Local Daily Newspaper(s)
(Daity
5.7

| Daily

Newspaper(s)
{Daily+Sunday)
6.4

New York

Times

(Daily+Sunday
)

5.7

Magazin...

New York Times
(sunday)
63

New York

Local Daily
Newspaper(s)
(Sunday)
122

Direct Mail

Local Daity Advertising

Newspaper(s) (excluding

(Daily+Sunday) Catalogs)
10.9 8.1

Local Daily
Newspaper(s) (Daily
9.7

New York Times
(Daily+Sunday]
5.1

New York Times.
(Daily) Magazines
1.7 53

Wall Street Journal (Daily}
a3

w Homeowners who Spent $500+ on PLUMBING past 12mos

soefa.ai

mCIN

® Share of Everything
for Anything _

[(Own or rent residence (HHLD): Own AND (Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:S500 - 54,999 OR Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:S5,000 or more))]



. 13,637 or 27.4% of Adults 35 or older Homeowners who Spent $500+ on PLUMBING past 12mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.2 minutes every day representing
35.% of all time spent daily with All forms of Print Media.

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 35 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Direct Mail Advertising (excluding Catalogs) aa 0%
307 980 20.4%

Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Sunday) Avg. Hours+Minutes/day with All
) €0 Print Media: Adults 35 or older
New York Times (Daily) PSS ﬂ.G%

Wall Street Journal (Daily)

Magazines

All Local Weekly Newspapers Homeowners who Spent $500+

on PLUMBING past 12mos

-

USA Today (Daily)

Local Daity

Local Daity
Newspaper{s)
(Daily+Sunday)
1.2

Local Daily N
(Sunday)
108

New York Times (Daily)

USA Today (
9.9

ewspaper(s)
New York Times
(Sunday)
8.7

Direct Mail
Advertising
{excluding

Books i3
83 Catalogs)

Catalogs

Magazines
47

Daity)

Local Daily
Newspaper(s)
(Sunday)
12.8

Local Daily
Newspaper(s)
(Daily+Sunday)
115

New York Times (Sunday)
10.8

86

Local Daily Newspaper(s)

(Daity
101

Magazines

USA Today (Daily)
8.0

New York Times
(Daily)
2.0

Direct Mail

Advertising

(excluding

Catalogs)
72

Catalogs
3.9

Wall Street...

ssas |t

= Homeowners who Spent $500+ on PLUMBING past 12mos u'WPB

= Homeowners who Spent $500+ on PLUI

IMBING past 12mos

= WPB

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 35 or older Avg

persons:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 35 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspa per(s) (Daily

(50250 | 500 e

Local Daily Newspaper(s) (Sunday)
New York Times (Daily+Sunday)
New York Times (Sunday)

New York Times (Daily)

Avg. Hours+Minutes/day with Ad-
Catalogs Supported Print Media: Adults 35 or olderm
Wall Street Joual (Daily)

Magazines

All Local Weekly Newspapers

USA Today (Daily) Homeowners who Spent $500+ WPB
©on PLUMBING past 12mos
Books
® Homeowners who Spent $500+ on PLUMBING past 12mos EWPB

wrB DMA Scarborough R1 2026: Jan25-lan26 Qual Intab 89
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Local Daity
Newspaper(s) (Daily

Local Daily
Newspaper(s)
{Daily+Sunday)
1.2

Local Daily

Newspap

(Sunday)

109

New York Times
(Daily+Sunday)
94

USA Today (Daily)
99
er(s)

Direct Mail
{excluding

Catalogs)
61

New York Times (Sunday)
8.7

Magazines Catalogs

47

Local Daily
MNewspaper(s)
{sunday)
12.8

Local Daity
Newspaper(s)
{Daily+Sunday)
15

Local Daily
Newspaper(s)
(Daity
10.1

New York
Times [Daily) | Magazines
9.0 8.6

New York Times
(Daily+Sunday)
9.9

Direct Mail
Advertising
{excluding
Catalogs)
1.2

USA Today
{Daily)
8.0

Catalo...

® Homeowners who Spent $500+ on PLUMBING past 12mos

soefa.ai
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® Share of Everything
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[(Own or rent residence (HHLD): Own AND (Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$500 - 54,999 OR Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$5,000 or more))]



Social Media

Websites
Broadcast, Cable, & Sat TV

Direct Mail

“Advertising Actions"

P35+ Homeowners who Spent $500+ on PLUMBING in the past 12 months

(Shopped/Visited/Bought past 3mos Due to Ads on %)

73,779,084 37.6%

70,209,878 35.7%

48,079,854 24.5%

56,778,305 28.9%

Local AM/FM Radio

31,747,893 16.2%

Local Broadcast TV

Cable TV Networks

Video Streaming Services
Billboards

Newspapers

Podcasts

Audio Streaming Services

34,010,198 17.3%
31,582,995 16.1% '

27,482,901 14.0%
17,231,155 8.8% |
22,248,860 11.3%

10.3%

USA

17,215,169 8.8%

m P35+ Homeowners who Spent $500+ on PLUMBING in the past 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

m P35+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab: 684

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. so e a . al for Anything =

[(Own or rent residence (HHLD): Own AND (Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$500 - 54,999 OR Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$5,000 or more))]



Websites

Social Media
Broadcast, Cable, & Sat TV
Direct Mail

Billboards

"Advertising Actions"

P35+ Homeowners who Spent $500+ on PLUMBING in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

968,398 34.3%

1,098,146 38.9%

683,827 24.2%

776,432

253,822

Local AM/FM Radio

559,215

Local Broadcast TV
Video Streaming Services
Podcasts

Audio Streaming Services

484,568 17.9% '
386,621 13.7%

o R
375,568 13.3%

Cable TV Networks
Newspapers 342,632 12.1%
m P35+ Homeowners who Spent $500+ on PLUMBING in the past 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P35+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
MINNEAPOLIS-ST.PAUL DMA  Scarborough R1 2026: Feb25-Feb26  Qual Intab: 48 f * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a o al for Anything o

[(Own or rent residence (HHLD): Own AND (Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$500 - 54,999 OR Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$5,000 or more))]



"Advertising Actions"

P35+ Homeowners who Spent $500+ on PLUMBING in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Soclal Media
Wit
focal Broadeast 1V
Btoaficast, Babl &S T

Cable TV Networks ety 19.2%

Direct Mail giyrm 28.7%

Video Streaming Services

280,703 15.3%

5% ST. LOUIS
244,001 13.3%

Newspapers
: . : 0.0%
Audio Streaming Services 176,126 o6
m P35+ Homeowners who Spent $500+ on PLUMBING in the past 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P35+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS DMA Scarborough R12026: Feb25-Feb26 Qualintab: 46 f‘ * Share of Everything
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“Advertising Actions”

P35+ Homeowners who Spent $500+ on PLUMBING in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Websites 478,704 34.6% '

Direct Mail ' -

31.5%

Social Media 498,576

Broadcast, Cable, & Sat TV '370"747

Local Broadcast TV
_ 100,038  7.3%

Audio Streaming Services

Video Streaming Services :

LocalAM/FMRadio ety 16.5%
Newspapers _ DMA Market Ave!
Cable TV Networks
Podcasts
Billboards

# P35+ Homeowners who Spent $500+ on PLUMBING in the past 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P35+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

CINCINNATI DMA  Scarborough R1 2026: Feb25-Feb26 Qual Intab: 43 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. s O e a . al for Anything ¢

[(Own or rent residence (HHLD): Own AND (Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$500 - 54,999 OR Type of home improvement done past 12 mo (amt spent) (HHLD): Plumbing:$5,000 or more))]



"Advertising Actions'

P35+ Homeowners who Spent $500+ on PLUMBING in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Broadcast, Cable, & Sat TV

385,722 26.2%

Cable TV Networks
Local Broadcast TV
Websites
Soctal Media
Direct Mal
Local AM/FM Radio poieeas UL LAM/EM Rad

|

Video Streaming Services 218,917 I

Newspapers 168,057 ocal AM/FM / vt j
Audio Streaming Services g3 4,853 A
Billboards WEST PALM BEACH-BOCA RATON
Podcasts  prers 7.9%
m P35+ Homeowners who Spent $500+ on PLUMBING in the past 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P35+ WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WEST PALM BEACH-BOCARATON DMA  Scarborough R12026: Jan25-Jan26  Qual Intab: 82 * Share of Everything
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